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Valuing the Digitalisation

The Covid-19 outbreak and the NRPP implementation accelerated demand for 
digitalisation, which was already a secular trend pre-pandemic. Digital Value is 
well positioned to capture such a potential, thanks to its positioning in the vast IT 
sector and its unique Hyper-VAR business model. Considering the group’s positive 
track record, unexploited growth potential and solid balance sheet, we initiate 
coverage with a BUY and a DCF-derived target price of EUR 122.5/share.

 Digital Value’s key strengths

We think that Digital Value is strongly positioned to capitalise the solid underlying trends 
in digital transformation for the following key reasons: 1) its direct relationships with the 
principal international IT Vendors; 2) its ability to be an end-to-end player, which allows 
Digital Value to cover all the customer Infra ICT needs; 3) its talented people (the group 
has 450 technical and technological certifications); 4) a solid and well-balanced 
customer portfolio, focused on public administration and large accounts; and 5) a solid 
track record in outperforming the reference market.

 A growing reference market

Demand for digitalisation is growing fast, also accelerated by the pandemic. On the back of 
that, we believe that a crucial growth vector for the IT market and Digital Value’s business in 
the coming years should be Italy's Recovery and Resilience Plan (NRRP), which allocates 
around EUR 40Bn to speed up the digital progress in the country. Overall, we expect Digital 
Value to be a great beneficiary of this potential boost in demand, considering its strong track 
record already achieved in the field of PA. Furthermore, we think Digital Value’s business 
model is such that it allows investors to gain exposure to digitalisation trends without being 
vulnerable to the performance of a single IT Titan or product.

 Valuation

Considering Digital Value’s sustainable organic growth path and the current high volatility of 
market multiples, due to the geopolitical issues underway, we base our valuation on a DCF 
model, yielding a target price of EUR 122.5/share, around 70% above the current share price. 
At our target price, Digital Value would trade at an EV/EBITDA of 14.5x and 12.1x on 2023-24E 
respectively. The retention of key talents and M&A execution are the main risks, in our view.
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Digital Value - Key Data
Price date (market close) 16/05/2022
Target price (EUR) 122.5
Target upside (%) 73.02
Market price (EUR) 70.80
Market cap (EUR M) 705.85
52Wk range (EUR) 118.0/51.8
Price performance % 1M 3M 12M
Absolute -21.1 -19.2 36.7
Rel. to FTSE IT All Sh -18.4 -9.5 41.2

Y/E Dec (EUR M) FY21A FY22E FY23E
Revenues 557.8 701.7 811.5
EBITDA 57.48 70.99 83.48
EBIT 44.52 53.49 65.98
Net income 30.13 36.73 45.89
EPS (EUR) 3.07 3.75 4.67
Net debt/-cash -21.27 -29.61 -53.84
Adj P/E (x) 23.3 18.9 15.1
EV/EBITDA (x) 12.1 9.6 7.9
EV/EBIT (x) 15.7 12.8 10.0
Div ord yield (%) 0 0 0
Source: Company data, FactSet and Intesa 
Sanpaolo Research estimates
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Investment Case
Digital Value’s key strengths: positioning, people, customer portfolio, track record

We think that Digital Value is strongly positioned to capitalise the solid underlying trends 
in digital transformation for the following key reasons: 

 Its direct relationships with the principal international IT Vendors, which allows Digital 
Value to offer autonomous/independent choice of specific technologies to design 
the best solutions for customers; 

 Its ability to be an end-to-end player, which allows it to cover all the customer Infra 
ICT needs; 

 Its talented people (the group has 450 technical and technological certifications); 

 A solid and well-balanced customer portfolio, focused on public administration and 
large accounts (organisations with over 500 employees), which according to Sirmi 
represent the market segment with the highest growth rate expected in the next three 
years (over 7%) and accounting for over 64% of the total IT spending in Italy; 

 A solid track record in outperforming the reference market. Going forward, we 
expect Digital Value to continue to grow at a sustained double-digit organic rate.

An appealing business model in a growing market 

We think Digital Value could benefit from a growing reference market, since demand 
for digitalisation is growing fast, also accelerated by the pandemic. We underline that 
in 2021 the IT market in Italy reached around EUR 22Bn, marking a growth of 8% vs. 2020, 
driven by a ‘post Covid’ recovery. Of the total Italian IT Market, the share that, in terms 
of technical skills, portfolio of offerings and strategic development guidelines, is 
‘Addressable’ for Digital Value is over 50%. Overall, management should leverage on 
the sector’s growth offered by the latest digital trends of Hybrid Cloud, Edge 
Computing, and Cybersecurity. Furthermore, we think Digital Value’s business model is 
such that it allows investors to gain exposure to digitalisation trends without being 
vulnerable to the performance of a single IT Titan or product.

Next Generation EU Fund may further boost sector growth

We believe that a crucial growth vector for the IT market and Digital Value’s business in the 
coming years should be Italy's Recovery and Resilience Plan (NRRP), which allocates 
around EUR 40Bn to speed up digital progress in the country. Overall, among the EUR 40Bn, 
around EUR 10Bn are dedicated to Digitalization and Innovation in the Public 
Administration; around EUR 24Bn to Digitalization, Innovation in Industrial Sectors; while the 
remaining EUR 7Bn are allocated to Tourism and Culture. Management estimated that the 
addressable potential for the group is around EUR 14Bn over the 2021-26 period. Overall, we 
expect Digital Value to be a great beneficiary of this potential boost in demand, 
considering its strong track record already achieved in the field of PA. However, we 
underline that we prudentially do not factor in estimates any acceleration in market growth 
trend deriving from the implementation of NextGenEU investment programme, which, thus, 
may represent a key source of upside risk on future assumptions.

We expect an acceleration in M&A, supported by group’s strong balance sheet

Our model does not incorporate any further acquisitions. However, we expect the 
group’s healthy organic growth to be further boosted by an acceleration in the M&A 
activity in the coming years. Indeed, we think that thanks to its unlevered balance sheet 

Strongly positioned to capitalise 
the solid underlying trends in 
digital transformation 

Demand for digitalisation is 
growing fast

Italy's Recovery and Resilience 
Plan potential 

Opportunity to become a 
domestic aggregative pole in the 
ICT infrastructure segment
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and its capability to generate cash, Digital Value has the opportunity to become a 
domestic aggregative pole in the ICT infrastructure segment. The main priorities of M&A 
should be: 1) enrich the product portfolio and add new skilled human resources; 2) speed 
up the entry into new verticals (especially the Banks sector); and 3) strengthen Digital 
Value’s presence over the Italian territory. Assuming a theoretical maximum leverage of 
3x NFP/EBITDA, we estimate a potential firepower of up to EUR 300M to finance new M&A 
deals already in FY23.

What the current share price is discounting and what our target price is reflecting

Market valuations of Digital/IT companies strongly corrected since the beginning of the 
year on the back of the fears related to global supply issues and inflation. Digital Value 
stock registered a -36% YTD. Moreover, market valuations are highly volatile in this 
context. Consequently, we decided, for the moment, to value the group using solely 
an absolute valuation method, as we think that the company is particularly resilient to 
the current situation and that it is well positioned to capture the opportunities arising 
from the NRPP. Furthermore, Digital Value offers an above-average growth profile vs. 
peers’ average, combined with a resilient profitability. Thus, considering Digital Value’s 
sustainable organic growth path, we based our valuation on a DCF model (with g at 
2.5% and WACC at 7.55%), yielding a target price of EUR 122.5/share. At our target 
price, Digital Value would trade at an EV/EBITDA of 14.5x and 12.1x on 2023-24E 
respectively. Lastly, we underline that the strong firepower to finance M&A could 
represent a further catalyst on the stock.

Risks mostly linked to the retention of key talents and potential M&A disappointment

Given that the people skills are at the centre of the value chain, Digital Value is 
dependent on loyalty and retention of its talented people. We underline that the 
market is currently characterised by a very strong demand for professionals. This factor 
is inducing a ‘war’ on people among industry players and is driving to a 
salary/remuneration inflation. We think that Digital Value is an attractive pole for skilled 
people and that therefore could mitigate this market issue.

Potential M&A disappointment also represents a risk, in our view. In its scouting process, 
Digital Value competes with industrial buyers (some of which seeking vertical value 
chain extension) and private equities. However, as seen in the past, Digital Value’s M&A 
strategy should be gradual, targeting bolt-on acquisitions rather than transformational 
deals. Moreover, considering its historical financial discipline, we assume it should be 
able to continue to pay a single-digit multiple in terms of EV/EBITDA.

Moreover, being ahead of technological innovation is challenging in the increasingly 
competitive sector of digital sector.  

Lastly, we underline that management recently confirmed that it does not expect 
material impacts from the ongoing geopolitical tensions, while we do not see any 
significant negative effects arising from the global shortage of components. No 
significant impact should emerge from the current inflationary context either.

Target price of EUR 122.5/share
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Valuation
Considering Digital Value’s sustainable organic growth path and the current high 
volatility of market multiples due to geopolitical issues underway, we think that a DCF 
model is the most appropriate valuation methodology. Our DCF model yields a target 
price of EUR 122.5/share, 70% above the current share price. Therefore, we initiate our 
coverage with a BUY recommendation. We also performed a peers’ multiples 
comparison as a cross-check analysis.

DCF model 

Our key DCF assumptions are reported below together with our WACC calculation:

 For the WACC calculation, a risk-free rate of 2.5%, a risk premium of 6.5%; a Beta of 
1.0x; and a target gearing ratio (D/invested capital) of 20%, to partially incorporate 
the potential upside that should arise from M&A activity. We underline that, 
assuming a theoretical maximum leverage of 3x NFP/EBITDA, we estimate a 
potential firepower of up to EUR 300M to finance new M&A deals already in FY23E;

 Explicit forecasts through 2025E;

 To calculate the LT, we use 2025E NOPAT, while we assume capex equal to 
depreciation and a stable working capital to revenue ratio. Given the group’s 
unique track record and the favourable sector outlook, we use a perpetuity growth 
rate of 2.5% (in line with the one we use for SeSa and Tinexta). 

Digital Value - WACC calculation (%)
Risk-free rate 2.5
Equity risk premium 6.5
Beta (x) 1.0
Cost of equity 9.0
Net Cost of Debt 1.8
Gross Cost of Debt 2.5
Tax rate 30.0
Gearing 20.0
WACC 7.55
Source: Intesa Sanpaolo Research estimates 

Digital Value - DCF calculation
EUR M 2022E 2023E 2024E 2025E LT
Revenues 701.7 811.5 937.4 1081.6
EBIT 53.5 66.0 81.9 102.4
EBIT margin (%) 7.6 8.1 8.7 9.5
Taxes -15.1 -18.4 -22.5 -27.9
NOPAT 38.4 47.6 59.4 74.5 74.5
Non-cash items 17.5 17.5 17.7 18.0
Capex -16.5 -16.5 -16.5 -16.5
NWC changes -21.4 -23.7 -24.3 -24.9
FCF 18.0 24.9 36.3 51.1 74.5
Discounted FCF 18.0 23.2 31.4 41.1 55.7
WACC (%) 7.55
Perpetuity growth rate (%) 2.5 
NPV of cash flows 113.6 
NPV of terminal value 1,094.9 
EV 1,208.6 
NFP @ 2021A* -12.3
Equity value 1,220.8 
No. of shares (M) 10.0 
Value per share (EUR) 122.5
* adjusted for estimated value for the acquisition of the remaining stake of TT Tecnosistemi; Source: Intesa Sanpaolo 
Research estimates

Target price of EUR 122.5/share; 
BUY
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Digital Value - Sensitivity analysis
EUR/share % growth
WACC % 1.5 2.0 2.5 3.0 3.5
6.55 126.8 139.3 154.7 176.1 202.9
7.05 114.6 124.6 136.8 153.2 173.0
7.55 104.4 112.6 122.5 135.4 150.5
8.05 95.8 102.6 110.7 121.1 133.0
8.55 88.4 94.2 100.9 109.4 119.0
Source: Intesa Sanpaolo Research estimates

Peers’ multiples comparison

We compare Digital Value with a variety of IT service providers. Given Digital Value’s 
peculiar business model and positioning, none of them is a proper comparable. 
However, we think the closest peers in terms of business model are Bechtle, CDW and 
Computacentre. Hence, considering the different business profile and geographical 
footprint and to avoid misleading conclusions due to the different tax policies and 
capex cycles, we focus on the EV/EBITDA multiples. Moreover, given that 2022 is 
characterised by several market issues, such as shortage of products, global supply 
disruption and inflation with different degrees of resilience, we focus on a ‘back to 
normal’ scenario and therefore on 2023-24E multiples. At the current share price, Digital 
Value trades at an EV/EBITDA of 7.9-6.3x on 2023-24E respectively, implying an average 
28% discount to the peers’ sample. 

Digital Value - Peers multiples comparison
   Market EV/Sales EV/EBITDA EV/EBIT P/E
Company Country Price Cap 2022E 2023E 2024E 2022E 2023E 2024E 2022E 2023E 2024E 2022E 2023E 2024E
Accenture US 275.1  174,222 3.0 2.7 2.5 15.9 14.4 13.4 19.6 17.6 15.9 26.5 23.6 21.2
Bechtle DE 40.5  5,104 0.9 0.8 0.8 11.5 10.6 10.0 14.9 13.7 12.5 21.0 19.2 17.6
CANCOM DE 35.5  1,367 0.6 0.6 0.5 6.6 5.8 5.3 9.9 8.5 7.5 23.1 19.8 17.5
Capgemini FR 185.0  31,884 1.8 1.6 1.5 10.8 9.8 9.0 13.7 12.3 11.2 18.4 16.2 14.6
CDW Corp US 162.6  21,970 1.2 1.2 1.1 14.5 13.6 12.3 15.2 14.2 13.3 17.6 16.1 14.5
Computacenter UK 28.5  3,248 0.4 0.4 0.3 7.5 7.3 6.9 10.0 9.6 9.1 14.6 14.2 13.6
Reply IT 119.8  4,482 2.4 2.2 2.0 14.4 13.1 12.0 17.6 15.8 14.2 25.7 23.0 20.6
SeSa IT 122.8  1,903 0.8 0.7 0.6 11.3 9.4 7.9 16.2 13.1 10.9 23.4 19.6 16.7
Peers median   1.1 1.0 0.9 11.4 10.2 9.5 15.1 13.4 11.8 22.0 19.4 17.1
Digital Value* IT 70.8  706 1.0 0.8 0.7 9.6 7.9 6.3 12.8 10.0 7.6 18.9 15.1 12.1
vs. Peers    -9.4 -18.6 -27.3 -15.6 -22.6 -33.5 -15.0 -25.3 -35.7 -14.1 -22.2 -29.2
Priced at market price of 16/05/2022; E: estimates; Source: *Intesa Sanpaolo Research estimates and FactSet

Digital Value - Peers growth and profitability comparison
% 2021A-24E CAGR EBITDA Margin (%)
 Revenues EBITDA 2022E 2023E 2024E
Accenture 18.3 17.4 18.7 18.7 18.4
Bechtle 8.7 6.5 7.9 7.8 7.6
CANCOM 7.1 9.7 9.3 9.7 9.9
Capgemini 9.7 11.6 16.4 16.6 16.9
CDW Corp 14.0 15.1 8.5 8.6 8.9
Computacenter 4.6 3.8 5.0 4.9 5.0
Reply 13.5 10.8 17.0 16.8 16.5
SeSa 8.0 10.2 7.4 7.6 7.5
Peers median 9.2 10.5 8.9 9.1 9.4
Digital Value* 16.2 17.6 10.1 10.3 10.6
Vs Peers 75.8 67.4 13.1 12.6 13.0
Priced at market price of 16/05/2022; E: estimates; Source: *Intesa Sanpaolo Research estimates and FactSet
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At our target price, Digital Value would trade at an EV/EBITDA of 14.5x and 12.1x on 2023-
24E respectively, at an average premium of 35% to the peers’ sample. While this could look 
demanding, we note that valuation for Digital/IT companies strongly corrected since the 
beginning of the year on the back of fears related global supply issues and inflation. 
Furthermore, market valuations are highly volatile in this context. Therefore, for the moment, 
we prefer to value the group using solely an absolute valuation method, as we think that 
the company is particularly resilient to the current situation and it is well positioned to 
capture the opportunities arising from the NRPP. Furthermore, Digital Value offers an above-
average growth profile vs. peers’ average, combined with a resilient profitability. 

Digital Value vs. peers YTD share price performance 

Source: FactSet
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Digital Value at a Glance
Digital Value is a leading Value-Added Distributor (VAR) and digital enabler active in Italy. 
The group was born from the combination of two domestic IT system integrators, Italware 
and ITD Solutions, which after more than 30 years of experience in this field, joined forces 
with the IPO in 2018 (see Appendix 3 for details). The group supports the digital 
transformation process of its customers through a core offering, mainly focused on IT 
infrastructure and business application services and it can rely on a variety of strong 
relationships with key global IT vendors and on certified capabilities for multi-brand/vendor 
solutions, ensuring the latest technologies available on the market.

Headquartered in Milan and Rome, Digital Value focuses on large accounts 
(organisations with over 500 employees), which according to Sirmi represent the market 
segment with the highest growth rate expected in the next three years (over 7%) and 
accounting for over 64% of the total IT spending in Italy in 2021.

With 326 employees, Digital Value reported FY21 revenues of EUR 558M, up by 26.1% 
yoy (or 23.6% organically), EBITDA of EUR 57.5M (a 10.3% margin), up by 26.7% yoy (23.6% 
on a like-for-like basis), a net profit of EUR 30.6M and a net financial position of EUR 21.3M 
(cash positive). Currently, 100% of the business is generated in Italy through six branches 
that ensure efficient client proximity.

Digital Value – 2018A-21A key financials
EUR M FY18A FY19A FY20A FY21A
Revenues 298.1 364.8 442.3 557.8
EBITDA 24.0 31.9 45.4 57.5
EBITDA margin % 8.1 8.8 10.3 10.3
EBIT 21.5 27.1 34.0 44.5
EBIT margin % 7.2 7.4 7.7 7.2
Net Profit 14.8 19.1 24.1 30.6
Net debt (-net cash) -31.8 -28.0 -32.9 -21.3
A: actual; Source: Company data

The group boasts key expertise in network infrastructure and data centres, security, 
network testing and monitoring, workstations management, Help Desk, data 
management and analysis, ERP systems management, retail applications, information 
systems, on-premise support and governance, outsourcing and cloud. Across a wide 
range of IT services, Digital Value particularly excels in: 

 Data Centre and Hybrid Cloud;

 Networking and Intelligence Networks;

 Smart Workspace;

 Infrastructural Enterprise Software;

 ICT Security and Cybersecurity;

 Digital Transformation.

Looking at end-market exposure, we highlight that Digital Value can rely on a wide and 
diversified coverage of several industries with a higher penetration on verticals with 
strong investment capacity, such as TeIco and Public Administration. In particular, the 
group’s solutions address the following verticals: 

Cross–sector offering
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 Telco & Media, playing a central role in offering IT and integrated services; 

 Large Corporation, providing ICT Solutions and Business Applications for large 
corporations active in the Italian space; 

 Public Administration, having achieved a strong track-record in the supply of IT 
services to PA through CONSIP tender participation;

 System Integrator, supplying specific solutions for other IT players.

Digital Value – FY21A revenues breakdown by Industry Vertical

Telco & Media , 27.4

Industry & Finance, 25.6

Large Public 
Administration, 33.5

Local Public 
Administration, 11.6

TT Tecnosistemi, 2.0

Source: Company data
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Group’s Offering
Digital Value has expertise in network infrastructure and data centres, security, network 
testing and monitoring, workplace management, help desk, data management and 
analytics, ERP systems management, retail applications, information systems, on-
premises support and governance, outsourcing and cloud key capabilities. 

Digital value – Main Solutions offered

Source: Company data

Digital Value’s offering is divided into the following three business lines:

 Digital Business Transformation (24.9% of revenues): according to management, this is 
the segment with higher intrinsic value of the group’s offering. It includes systems for 
digital business transformation based on specific technologies (Big Data, IoT, AI) 
accompanied by strong expertise in application development and integration of 
vertical solutions from leading vendors both on premise and in the cloud;

 Next Generation Data Centres (46.7% of revenues) is related to the enabling 
infrastructure for any IT project or solution prepared for new business needs. Systems 
for processing, storing, transferring information and data, with advanced 
technologies and full control of data security and business continuity. Everything is 
also needed to enable and support the path to the public cloud. Overall, we think 
this segment represents a solid baseline for Digital Value, while creating significant 
upselling opportunities;

 Smart Workspace Transformation (26.5% of revenues) covers customers’ needs in terms 
of digitalisation of workstations, including all products, services and infrastructure to 
provide e2e solutions both in project mode and as an outsourced service. It is aimed at 
all public and private companies that need to organise their workforce, both at their 
offices and at remote locations or in smart/remote working. This kind of offering is also 
strategically important as facilitates the start of relation with new customers. 

The group does not provide the level of profitability of each line of business. Our 
understanding is that the Digital Business Transformation has the highest EBITDA margin 
(although we do not see significant differences among all the three units). 

Digital Value’s offering divided 
into three business lines
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Digital Value – Group’s Line of Business

Source: Company data

Digital Value – 2019-21 sales trend by LoB (EUR M)

Source: Company data
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Business Model: The HyperVAR Model
Digital Value is the largest Italian one-stop-shop player in terms of sales, with a distinctive 
multi-vendor cloud & security offering. It covers the entire value chain from Vendors to 
End Customer, unlocking significant benefits to both the parties:

 Vendors have an insightful view of the customer needs;

 End Users become highly effective in improving operational efficiency, in reducing 
Infra ICT costs and enhancing all the technical service levels of the company.

Digital Value – The HyperVAR Model

Source: Company data

The ability to be an end-to-end player enables Digital Value to cover all the customer’s 
Infra ICT needs with a ‘360° approach’. According to this model, the usual steps in the 
management of a new project include: 

 Analysis of client needs (not common in the traditional VAR model). Information 
collection on the customer’s needs, in order to evaluate both the explicit and latent 
requirements, regardless of the technology to be used. Organisational aspects are 
also relevant for feasibility of any proposed solution; 

 Comparison of possible solutions (not common in the traditional VAR model).  
Analysis of the main solutions applicable to the customer's needs; examination of 
both market and custom solutions;

 Solution design (not common in the traditional VAR model).  Designing the best 
solution according to the specific customer needs, operating as a technology 
integrator, thanks to the competences of the internal Solutions Engineering unit;

 Solution implementation. Implementation of the target solution through a step-by-
step process, testing the capability of the proposed solution to satisfy the customer 
needs and evaluating the impact on the remaining technological infrastructure;

 Solution Installation. Final installation of the offered solution;

 Delivery of solution management services. Full operational management, 
including: solution maintenance, fault management, upgrading and continuous 
improvement;

 Performance assessment (not common in the traditional VAR model). Data 
collection and data analysis of the installed solutions performance, providing 
customer with full sets of KPIs required by the agreed SLAs.

A distinctive multi-vendor cloud & 
security offering

A 360° customer approach
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We underline that since 2019, the company also experienced a different contract 
approach with a few selected tier-1 customers: the so-called ‘on-premises infrastructure 
as a service’. In particular, the group purchases the technologies and installs them on 
the customer’s premises, while offering to the customer solutions and services in a multi-
year contract. This approach requires a higher amount of capex for Digital Value, 
however it allows the company to:

 Have a multi-year relation with the Tier 1 customer;

 Provide the client with a variety of services (such as design, integration; 
customisation; maintenance; evolutionary developments); 

 Increase the overall marginality of the relationship with the client (as the profitability 
of this ‘approach’ is above the group’s average);

 To be in the best position to offer a wide range of new services to the customers.

Overall, we appreciate that the company has the capability to selectively adapt its 
business model to satisfy the needs of its strategic customers. Moreover, we believe that 
in the future this model could be further developed as the ‘Subscription Economy’ is a 
global and cross-industry macrotrend (the Italian association of leasing companies – 
Assilea - states that 18% of all kind of industrial goods are leased or rented). We think 
that the opportunity is considerable also for the ICT industry.

Digital Value – On Premise IaaS

Source: Company data

Long-term partnerships with major IT Vendors

Over time, Digital Value has built strong partnerships and strategic alliances with the 
world's leading IT Vendor in the Software, Networking, and Data Centre branches. This 
provides Digital Value with valuable competitive advantage, as it can offer to 
customers to ‘best of breed’ technologies. As of today, the company has in place 26 
partnerships with key IT vendors and CSP, including Dell, Cisco, Fortinet, IBM, Lenovo, 
Microsoft, Oracle, SAP and others (no historic termination of any significant Vendor).

On-premises infrastructure as a 
service

Strong partnerships and strategic 
alliances 
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Digital Value – Top Tier partnerships with leading IT Tech Players

Source: Company data

The group can also rely in 450 technical certifications on main IT Vendors solutions. The 
certifications are key and qualifying feature of Digital Value’s integrated offer, because 
cover up the whole IT offer:

 Infrastructures and Security: Aruba by HPE, CheckPoint Sw, Cisco, Dell EMC, 
Huawei, IBM, Juniper, Palo Alto Networks, Radware, RSA, Symantec, VMWare;

 Test and Monitoring: NetScout, Empirix, Gigamon, Viavi, Spirent, iQ, netBrain;

 Unified Communication & Collaboration: Cisco, Hrt, Microsoft, Polycom;

 Hybrid Datacenter: AWS, BMC, DellEMC, HPE, Huawei, IBM, Lenovo, Nutanix, 
Oracle, Pure Storage, VMWare;

 Data Management and Analysis: Cloudera, DellEMC, IBM, Sas;

 Digital Business: JDEdwards Microsoft, Oracle, Salesforce, Sas. 

Overall, we think that the strong partnership with a wide range of global IT vendors 
represent a group’s key asset and a competitive advantage versus other players. This 
unique competitive positioning was achieved thanks to:

 The size of the company. Our understanding is that size is becoming a barrier to 
potential newcomers. A sufficient size to properly reassure vendors and customers 
is becoming one of the key factors required in the sector;

 Plentiful and comprehensive employee certifications;

 Long-standing relationships with tier 1 customers; 

 Indicators of balance-sheet solidity.

450 technical certifications on 
main IT Vendors solutions
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Leading digital partner for large accounts and public administration

Digital Value can rely on around 2,000 customers. As previously mentioned, the group 
focus is on large accounts (companies with more than 500 employees) in the Telecom 
& Media, PA and Industry sectors and, with an increasing future relevance, Banks and 
Insurance, to which Digital Value puts itself forward as a reference partner for projects 
and services in Data Centres, Cloud, Networking and Security and Digital Workplace. 
Overall, through the years, the strong value of the offering has allowed Digital Value to 
establish a high degree of customer loyalty, with some notable over 20-year 
commercial relationships achieved with primary clients.  Overall, we think that the 
average life of relationship with the top tier customers witnesses the high level of 
knowledge gained by the group to understand the evolution of clients needing. A few 
examples of the group’s long-lasting commercial relationships are: Telecom Italia since 
1987; Consip since 1997; Poste Italiane since 2000; and Bank of Italy since 2002. 

We underline that the company has a significant exposure to Italian Large and Local 
Public Administration (around 45% of total sales), also thanks a specific expertise 
developed through the years in the participation in tenders and bids issued by Consip 
(central procurement department of the Italian Public Administration sector), thanks to 
a dedicated management team with a solid track record. The chart below shows some 
of the group’s main customers divided by Industry vertical.

 Digital Value – Some of the group’s main clients

Source: Company data

Looking at customers concentration, according to management, around two-thirds of 
the group’s revenues are generated with the top 20 clients. 

Domestic footprint

As of today, Digital Value business is 100% domestic. The group has a wide coverage of 
the Italian territory, thanks to five operational centres. These are located in Milan and 
Modena, serving the northern part of Italy, and in Naples and Rome, serving central 
and southern Italy. Another site is located in Avellino and specialises in the development 
of Soft Labs. More recently, the acquisition of TT Tecnosistemi has strengthened the 
presence in some industrial areas in central Italy.

around 2,000 customers

A wide coverage of the Italian 
territory
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Strategy
Digital Value aims to consolidate its positioning as a point of reference in the ICT market 
for the design and the implementation of the most appropriate/fitted solutions offered 
by the most innovative global vendors. All this provided via an integrated two-sided 
platform approach, which creates a bond with customers and vendors, increasing the 
value for all stakeholders. We expect Digital Value’s strategy to be based on the 
following pillars:

 The group aims to consolidate its positioning as a Hyper Value-Added Reseller 
thanks to: 1) excellence in the competence of the ‘human last mile’ (technical and 
commercial); 2) HUB of Capabilities: multi-Vendor/multi-Cloud/multi-Security; 
3) one-stop-shopping in the supply chain for the Top/Large Customer, leveraging 
on Public Sector experiences; and 4) its solid financial discipline; 

Overall, our understanding is that the company is investing in human resources to 
consolidate its offering in the phase of ‘Solution Design’. As previously mentioned, 
this is allowing the group to differentiate its approach from traditional VAR model. 
The aim is to be an end-to-end player, covering all the customer Infra ICT needs.

 With IT spending steadily growing, Digital Value is looking at other adjacent end 
markets for unlocking additional market share gains. After having gained a solid 
competitive positioning in key sectors (i.e. PA, Telco, and Industrial), management’s 
ambition is to increase the exposure to Finance, Insurance, Utilities, and 
Transportation end-markets to unlock sizeable growth opportunities. Furthermore, 
management aims to increase the group’s penetration in some Italian regions, with 
a particular focus in the north-east area (Triveneto). The charts below show the 
market breakdown by Industry vertical and by geographical area and the group’s 
penetration in these segments (vs. the size of the segment). Overall, we underline 
that the Banking sector, equal to over 20% of the total market, has still significant 
good development potential;

Digital Value - Market breakdown by Industry vertical

Source: Company data

Digital Value - Market breakdown per Geographical Area

Source: Company data

Consolidate its leadership 
positioning

Strengthening group’s positioning 
in some verticals and 
geographies
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 We highlight that in 2021 the IT market in Italy reached around EUR 22Bn, marking a 
growth of 8% vs. 2020, driven by a ‘post Covid’ recovery. Of the total Italian IT 
Market, the share that, in terms of technical skills, portfolio of offerings and strategic 
development guidelines is ‘Addressable’ for Digital Value is over 50%. Overall, 
management will leverage on sector’s growth offered by the latest digital trends of 
Hybrid Cloud, Edge Computing, and Cybersecurity;

 We believe that a crucial growth vector for the IT market and Digital Value’s 
business in the coming years should be Italy's Recovery and Resilience Plan (NRRP), 
which allocates around EUR 40Bn (or EUR 49Bn if including the EUR 9Bn ad-hoc 
additional fund financed through national deficit) to speed up digital progress in 
the country. The portion dedicated to the digitalization, innovation and security of 
PA should be about EUR 9.8Bn. Consequently, we expect Digital Value to be a 
great beneficiary of this potential boost in demand, considering its strong track 
record already achieved in the field of PA;

 We expect the group’s healthy organic growth to be further boosted by a strong 
M&A activity. Indeed, we think that Digital Value has the opportunity to become a 
domestic aggregative pole in the ICT infrastructure segment. The main priorities of 
M&A should be: i) enrich the product portfolio and add new skilled human 
resources; ii) speed up the entry into new verticals (especially the Banks sector), 
and iii) strengthen Digital Value presence over the Italian territory. Assuming a 
theoretical maximum leverage of 3x NFP/EBITDA, we estimate a potential firepower 
of up to EUR 300M to finance new M&A deals already in FY23E. 

Digital Value – Potential firepower for M&A
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Source: Intesa Sanpaolo Research estimates

We recall that Digital Value recently finalised the acquisition of a 51% stake of TT 
Tecnosistemi. The acquired company is specialised in the management of integrated 
networking and security systems and data centre and virtualization services provided 
both ‘on premises’ and ‘cloud’ as well as management services of new generation 
workstations. It focuses on medium-large enterprises and Public Administrations 
operating in the Fashion & Textile, Utilities, Health, Manufacturing and Retail segments. 
The company is headquartered in Prato (the Tuscany region) and can rely on a highly 
qualified workforce of 150 people and reported 2020 revenues of EUR 44.7M, EBITDA of 
EUR 3.3M, EBIT of EUR 2.0M, net profit of EUR 1.5M and NFP of EUR 3.5M.

The deal was worth EUR 8.5M for the initial 51% stake, implying a 6.0x 2020 EV/EBITDA 
transaction multiple (pre-synergies). The deal envisaged put-call options for the 
remaining 49% stake in TT Tecnosistemi: the first tranche for an additional 19% of TT 
Tecnosistemi can be exercised since the time of the approval of FY21 results (still not 
exercised) and the last one for 30% at the time of the approval of FY23 results. We 
underline that the last instalment can be paid by cash or via the group’s shares at 
Digital Value’s choice. 

Leveraging on solid market 
increasing focus on fast growing 
segment

NextGenEU a golden opportunity 
for investments in digital 
transformation

Consolidation Opportunity

Acquisition of TT Tecnosistemi
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IT Market Trends: Increasing Digitalisation Demand
The Covid-19 outbreak accelerated the global demand for digitalisation, which 
already was a secular trend pre-pandemic. As a result, there was an acceleration of 
worldwide IT demand starting from 2021, driven by new technologies, such as Cloud, 
Digital Platforms, A.I. and Security, which are expected to grow at 2021-23 CAGR of 
about +15% (source: IDC Worldwide).

 Worldwide IT demand

Source: IDC Worldwide, June 2021

In Italy, the group’s reference country, the IT market is estimated to be worth around 
EUR 21.9Bn in 2021F, marking a growth of 7% yoy, driven by a clear ‘post Covid’ recovery 
(we also underline the IT market has shown strong resiliency to the pandemic context). 
The table below shows the IT market trend during the 2017A-23F period. 

Italian IT market
EUR M 2017 2018 2019 2020 2021F 2022F 2023F
Hardware 6,044 6,025 6,172 6,266 6,560 6,880 7,230
Software 3,833 3,845 3,861 3,792 3,980 4,120 4,260
Development Services 3,436 3,500 3,588 3,640 3,860 4,080 4,320
Management Services 5,504 5,900 6,350 6,797 7,540 8,340 9,200
Total 18,817 19,270 19,972 20,496 21,940 23,420 25,010
o/w Cloud 1,862 2,302 2,830 3,409 4,170 5,033 5,957
Cloud adoption rate (%) 18.8 23.3 28.2 33.9 39.6 45.8 51.8
F: forecasts; Source: Sirmi, January 2022

Overall, the main drivers to growth are: 1) digital transformation, 2) managed and 
security services, and 3) cloud. As previously mentioned, the market is characterised by 
the progressive adoption of the ‘all as a service’ approach and by a switch from 
hardware and software to Cloud services, at the infrastructural and application levels.  

We underline that the area which contributed the most to the market growth was the 
Managed Services (+10.9% yoy in 2021), mainly referring to: Data Processing; 
Outsourcing Information System; Outsourcing document management; Desktop & 
Fleet Management; Application Management; Cloud Computing (IaaS, PaaS, SaaS); 
Hosting; Housing & Colocation; Hardware Maintenance.  

Development Services (+6.0% yoy in 2021) refers to: Custom SW development 
professional services; SW maintenance professional services; System Integration; 
Training; ICT consulting.

IT market is estimated to be worth 
around EUR 21.9Bn in 2021F
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Software (+4.9% yoy): Professional Services custom SW development; Professional 
Services SW maintenance; System Integration; Training; ICT Consulting.

Hardware (+4.7% yoy): Mainframe; Servers; Storage; PCs and Tablets; Monitors; Printers 
and Consumables; Networking; Security HW and Appliances; POS; Accessories and 
other HW.

We also underline that the sub-segment of Cloud computing market is seen largely 
outperforming the rest of the Italian IT market. According to Sirmi, the market was worth 
around EUR 4.2Bn in 2021, up by around 22% yoy. Going forward, its growth pace should 
remain close to 20%, with the market seen reaching EUR 6.0Bn in 2023F. Moreover, the 
adoption rate of cloud technologies (SaaS, PaaS and IaaS) should grow considerably, 
reaching around 51.8% from current 39.6%.

Italian IT market 2017-23 yoy growth
yoy growth (%) 2017 2018 2019 2020 2021F 2022F 2023F
Hardware 0.6 -0.3 2.4 1.5 4.7 4.9 5.1
Software -0.4 0.3 0.4 -1.8 5.0 3.5 3.4
Development Services 0.4 1.9 2.5 1.4 6.0 5.7 5.9
Management Services 6 7.2 7.6 7.0 10.9 10.6 10.3
Total 1.9 2.4 3.6 2.6 7.0 6.7 6.8
F: forecasts; Source: Sirmi, January 2022

Looking at the market breakdown by customers’ size, we note that larger companies’ 
segment (‘TOP’ refers to companies and public entities totalling more than 500 
employees, which is Digital Value’s target segment) is worth more than 60% of the 
overall market with a growing share, thus confirming the trend of growing investments 
in technology/digitisation by larger companies.

Market size by customer size segment

Source: Sirmi market analysis

Looking at latest developments, we highlight that also the ICT market is subject to the 
current inflationary trend. However, the IT demand should not significantly be affected 
by this trend. Furthermore, management stated that the group’s business model allows 
to almost completely transfer to final customers the current increase in prices.   

Cloud computing market 
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Another important effect, which must be taken into consideration in examining the 
expected market scenario, is the persistent problem in procuring products linked to both 
the shortage of electronic components and the delays in the return to full operations of the 
logistics and production chains, which continue to be impacted by the ‘Zero-Covid’ policy 
of China and the other manufacturing nations in the Far East, and now to the transit 
difficulties as regards transportation via train to the borders of Eastern Europe. However, we 
underline that this issue should mainly impact the consumer segment demand, which is not 
a focus for Digital Value. Furthermore, management stated that as of today the supply 
chain pressures did not significantly affect business.

Lastly, we underline that another current trend to take into consideration is the very 
strong demand for professionals. This factor is inducing a ‘war’ on people among 
industry players and is driving to a salary/remuneration inflation. We think that Digital 
Value is an attractive pole for skilled people and that therefore is not significantly 
subject to this market issue.

The addressable market

Of the total Italian IT Market, the share that in terms of technical skills, portfolio of 
offerings and strategic development guidelines is considered ‘Addressable’ for Digital 
Value is over 50% of the total and consists of the following macro-clusters of 
products/services. 

Digital Value – Addressable market size and composition

Source: Company data and Sirmi market analysis

According to the company, managed services represent 50% of the overall 
addressable market of Digital Value, showing that large customers have a greater 
focus on segments with higher added value and characterised by higher levels of 
profitability in the market. Note that the addressable market by Line of Business is the 
following (Source: Sirmi market analysis and company elaboration):

 Digital Business Transformation generated revenues for EUR 138.7M in 2021 with a 
potential addressable market worth of EUR 4.8Bn (up by 7.6% yoy);

 Next Generation Data centre 2021 turnover was EUR 260.4M vs. an addressable 
market of EUR 4.8Bn (+10.3% yoy);

 Smart Workplace Transformation group’s potential market was worth EUR 1.7Bn in 
2021 (segment revenues at EUR 147.6M in FY21).
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Overall, considering the group’s pro-forma 2021 revenues (thus including 12 months 
contribution for TT Tecnosistemi) at EUR 597.5M and a potential addressable market of 
EUR 11.3Bn, we roughly calculate an indicative market share of around 5.3%.

Italian market vs. other European countries

Compared to the other European Countries, the Italian market has historically shown a 
lower penetration in terms of IT spending on GDP. As a consequence, the size of the IT 
market in Italy is still significantly smaller than the main European peers, while level of 
digitalisation of the country is significantly lower than the EU27 average. 

IT market - Italy vs. other European countries

Source: Sirmi market analysis; Marketline Industry profile, March 2021; Eurostat

The digitisation index of EU27 countries

Source: EU DESI report, 2021

This significant gap compared to other comparable European countries, such as 
France, Germany and Spain, could lead to high potential for future growth, in our view. 
Indeed, during the 2016-21 period, Italy showed a growth rate of its digitisation level 
higher than the EU27 average, paving the way to recover the gap in the coming years 
and to sustain the expectations for future growth. 

Digitization level – Growth vs. Score

Source: EU DESI report, 2021

Italy is still significantly smaller 
than the main European peers

Italy showed a growth rate of its 
digitisation level higher than the 
EU27 average
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Italy's Recovery and Resilience Plan (NRRP): A golden opportunity to fill the gap

The implementation of Italy’s recovery plan may accelerate the digital transformation 
across the country, given a further support to sector’s growth over the 2021-26 period. 
Consistently with the evidence of strong ‘digital underdevelopment’, Italy is the main 
beneficiary of funds from the NextGeneration EU plan. Indeed, the government has 
asked the European Union for the maximum of the resources available for Italy, equal 
to EUR 191.5M (total NextGen EU Plan worth around EUR 750Bn over 2021-26), of which 
EUR 68.9Bn in grants and EUR 122.6Bn in loans.

A total of EUR 40Bn will be dedicated to the digital transformation in Italy, almost 
EUR 29Bn of which should be invested by 2024. In particular in 2022, the resources of the 
NRRP used in digital and technological investments should reach EUR 7.8Bn (vs. EUR 
3.35Bn in 2021), to become over EUR 9Bn in 2023 and around EUR 8.9M in 2024. 
Digitization and modernization of the production system and of the Public 
Administration should continue to represent the main spending areas in the period 
considered (Source: ‘Il digitale in Italia 2021’ by Confindustria Digitale and Anitec-
Assinform).

Overall, among the EUR 40Bn, around EUR 10Bn are dedicated to Digitalization and 
Innovation in the Public Administration; around EUR 24Bn to Digitalization, Innovation in 
Industrial Sectors; while the remaining EUR 7Bn are allocated to Tourism and Culture.

Management estimated that the addressable potential for the group is around 
EUR 14Bn over the 2021-26 period. 

Initiatives falling within the scope of Digital Value's expertise and portfolio of offerings

Source: Company data

The report ‘Il digitale in Italia 2021’ by Confindustria Digitale and Anitec-Assinform 
defined two scenarios with regard to the impact of the NRRP on the digital economy in 
Italy: 1) the best-case scenario assumes that the 100% of the resources made available 
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for the country will be used; and 2) while the ‘pessimistic’ scenario assumes the use of 
the funds made available from NRRP only for 50% of the total. 

Impact of NRPP of total Digital Market – Best case scenario
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Impact of NRPP of total Digital Market – ‘pessimistic’ scenario
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Competitive positioning 

In such a highly diversified and fragmented sector, characterised by generalist global 
players and specialised companies, Digital Value is positioned as a HyperVAR with a 
strong specialisation in the Top client market and with strong competencies in 
infrastructural services. Among this niche, our understanding is that the market scenario 
is rather concentrated and Digital Value is the biggest players in terms of revenues. 

In this context, we think that the key distinctive advantages of Digital Value vs. its 
peers/competitors are represented by: 

 The direct relationships with the principal international IT Vendors, which allows it to 
offer autonomous/independent choice of specific technologies to design the best 
solutions for customers;

 The ability to be an end-to-end player, which allows it to cover all the customer 
Infra ICT needs.

The group’s main competitors vary in relation to the industry vertical. In the large public 
administration, the number of competitors is particularly wide and include global 
players, such as Accenture’s division operating in some segments (Digital, Cloud, 
Cybersecurity), Capgemini’s IT division, Telecom and IT global vendors, which 
sometimes sell solutions directly to their Top tier customers. Overall, other competitors 
are players like ATOS, Lutech, Maticmind, R1 Group plus other local players, such as 
Project.it DedaGroup, Gruppo SCAI. 

Looking at similarities with other Italian listed players, we underline that the group’s 
offering is partially comparable to the one of VAR group (SSI division of the SeSa group), 
although SeSa it is not a direct competitor of Digital Value as it is more focused on 
smaller accounts. Digital Value is also not entirely competing with Reply, which has no 
significant focus on IT infrastructures services.

Looking at competition divers, our understanding is that price-based discrimination is 
increasingly diminishing in importance compared to the benefit of technical proposals 
based on technology and architecture solutions. 
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SWOT Analysis
Strengths

 Leading positioning in the Italian ICT market, with the 
capability to capture market trends and demand-side 
needs, such as the as-a-service model;

 Key partnerships and certified skills with major global 
vendors;

 Wide technological solution portfolio focused on services 
and areas with higher added-value in the Italian ICT market 
and with greater future prospects; 

 Talented labour force and experienced management team;

 High-quality and well-balanced customer base. Long-term 
relationships with key customers;

 A successful growth story;

 Cash generator; 

 Exposure to the secular trend of growing technological 
development and widespread adoption by businesses; 

 Immaterially impacted by the current inflationary trend.

Weaknesses

 Dependence on key talents;

 100% of revenues are generated in Italy: Digital Value still 
lacks the geographical diversification characterising many 
other European and international peers;

 No dividend pay-out policy;

 ESG strategy still to be developed. However, management 
recently stated that it has activated specific worksites to 
improve the group’s attention to ESG issues. 

Opportunities 

 Market growth driven by technological innovation (cloud, AI, 
IoT, cybersecurity, blockchain);

 Health emergency has further boosted digitalisation;

 Next generation EU Fund;

 Consolidation of the coverage in some Industry Vertical, 
such as Banks;

  Strengthen the presence in some Italian regions;

 M&A: possibility to play the role of aggregator of businesses, 
backed by a solid balance sheet. 

Source: Intesa Sanpaolo Research elaboration 

Threats

 Increasing competition, especially in hiring talents in new 
technologies, may put pressure on profitability;

 Current geopolitical issues may impact global economy, 
potentially slowing down market demand;

 M&A execution risk; 

 Partnering risk with IT Vendors, which have significant 
negotiation power given their international standing that 
may lead from time to time to price pressure and squeezed 
margins for downstream actors in the IT supply chain.
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Latest Results
On 30 March, Digital Value released FY21A, showing strong organic growth and healthy 
cash generation. In particular, revenues were up 26.1% yoy, including EUR 11M related 
to 2 months contribution of TT Tecnosistemi. We highlight that on an annual basis, TT 
Tecnosistemi generated revenues of EUR 50.8M, up by EUR 5.9M vs. FY20, with an EBITDA 
of EUR 5.1M (the group also released pro-forma figures considering TT Tecnosistemi full 
consolidation for 2021) 

Organic growth was a solid 23.6%, significantly outperforming the reference market 
(according to Sirmi and company analysis the group’s addressable market is seen up 
by around 8.9% in 2021).

Digital Value – Organic growth analysis 
EUR M 2020A 2021A
Total revenues 442.3 557.8
- o/w TT Tecnosistemi 11.0
Revenues excluding M&A 546.8
Organic growth (%) 23.6
Total growth (%) 26.1
EBITDA 45.4 57.5
- o/w TT Tecnosistemi 1.4
EBITDA excluding M&A 56.1
Organic growth (%) 23.6
Total growth (%) 26.7
EBIT 34.0 44.5
- o/w TT Tecnosistemi 0.8
EBIT excluding M&A 43.7
Organic growth (%) 28.4
Total growth (%) 30.9
Net Income 24.1 30.6
- o/w TT Tecnosistemi 0.6
Net Income excluding M&A 30.0
Organic growth (%) 24.2
Total growth (%)  26.9
Source: Company data

In terms of revenues breakdown by Line of Business, we underline that:

 Digital Business Transformation registered the higher growth rate yoy (+43.4%), 
thanks to projects engineered and implemented to support customers in the 
development and management of Edge Computing infrastructures, Big Data 
Analytics solutions, the implementation of Cloud Software Platforms delivered in 
PAAS - SAAS mode, as well as Secure Integration and Video Communication 
services; 

 Next generation Data Centre was up by 23.8% yoy, confirming the group’s 
leadership in the Italian market; 

 Smart Workplace Transformation grew by 9.2% yoy, normalising after the spike 
registered in 2020 (+37.4% yoy; boosted by the restrictive measures related to the 
Pandemic). We underline that Smart Workplace activities saw growth in the service 
component, enabling improved bonding with the customer.

Digital Business Transformation’ 
registered the higher growth rate 
yoy
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Digital Value - Revenues Bridge by Line of Business

Source: Company data

In terms of Industry Vertical, the major contributor to growth was ‘Local Public 
Administration’. As shown in the chart below, all the Verticals contributed positively to 
revenues growth.

Digital Value - Revenues Bridge by Industry Vertical

Source: Company data

EBITDA stood at EUR 57.5M (or EUR 56.1M excluding TT Tecnosistemi contribution) vs. 
EUR 45.4M registered in FY20A. The EBITDA margin was stable at 10.3%. We underline 
that the group’s business has not a significant operating leverage, as it is characterised 
by a high degree of variable costs (about 95% of total costs). Consequently, in addition 
to a tight control of fixed costs, to improve its profitability, the group has to leverage 
mainly on a better mix.

We underline that personnel costs rose by around EUR 3.8M, consistently with the 
announced strategy, which foresee investments in human resources to develop the 
Hyper-VAR business model. 
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Digital Value – Costs breakdown (2020A-21A)
EUR M 2020A 2021A 2021P
COGS Products 342.7 434.6 457.6
COGS Services 39.9 47.2 54.8
Personnel 13.6 17.4 22.7
SG&A 0.7 1.0 1.2
As a % of revenues
COGS Products 77.5 77.9 76.6
COGS Services 9.0 8.5 9.2
Personnel 3.1 3.1 3.8
SG&A 0.2 0.2 0.2
A: actual; P: Pro forma figures, thus considering TT Tecosistemi for 12 months; Source: Company data

D&A expenses were around EUR 12.1M in 2021A vs. EUR 10.3M in 2020A. EBIT stood at 
EUR 44.5M. Pre-tax income was broadly in line with EBIT as financial charges are not 
significant. Looking at the bottom line, we highlight that the net profit grew by 26.9% 
yoy (or 24.2% organically).

Digital Value – FY21A results
EUR M FY20A FY21A yoy % FY21P
Revenues from sales and services 440.6 555.9 26.2  
Other revenues 1.7 1.9 11.4
Total revenues 442.3 557.8 26.1 597.5
yoy (%) 21.2 26.1
COGS Products 342.7 434.6 26.8 457.6
% on revenues 77.5 77.9 76.6
COGS Services 39.9 47.2 18.3 54.8
% on revenues 9.0 8.5 9.2
Personnel 13.6 17.4 27.9 22.7
% on revenues 3.1 3.1 3.8
SG&A 0.7 1.0 42.9 1.2
EBITDA 45.4 57.5 26.7 61.2
margin on revenues % 10.3 10.3 10.3
D&A 10.3 12.1
Provisions 1.0 0.8
EBIT 34.0 44.5 30.9 45.8
margin on revenues % 7.7 8.0 7.7
Financial charges 0.5 0.7
extraordinary items 0.0 0.4
EBT 33.6 43.4 29.4  
Taxes 9.4 12.8
Tax rate % 28.1 29.5
Net profit 24.1 30.6 26.9 31.6
Minorities 0.0 0.5
Group's net profit 24.1 30.1 25.0  
A: actual; P: Pro forma figures, thus considering TT Tecnosistemi for 12 months; Source: Company data

Looking at cash generation, we underline that 2021 operating cash flow was EUR 15.4M, 
entirely absorbed by TT Tecnosistemi acquisition and a strong capex activity. 

As a result, net financial position was cash positive by EUR 21.3M, decreasing from 
EUR 32.9M in 2020. Overall, investments stood at EUR 31.8M (including EUR 8.5M 
consideration for the acquisition of 51% of TT Tecnosistemi) and mainly refers to the 
acquisition of hardware and equipment, installed at customers’ premises and intended 
for the provision of services to the latter against payment of long-term service fees (i.e. 
On-Premises Infrastructure as a Service, described in the ‘Business Model’ section of this 
report). Bank debt stood at EUR 49.6M at YE21 and mainly related to short-term debt to 
finance working capital

Also note that another significant element of cash absorption was related to NWC 
needs, due to: i) the strong revenues growth, ii) the impact of TT Tecnosistemi 
consolidation, and iii) reflecting a temporary build up in receivables related to the shift 
to the first weeks of 2022 of the payments related to a few projects.

net financial position was cash 
positive by EUR 21.3M
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Earnings Outlook
P&L assumptions:

 We expect Digital Value to expand both organically and via acquisitions in the 
coming years. In the below figures we present our assumptions on organic growth, 
and include the impact of TT Tecnosistemi, the acquisition finalised in 2021;

 As for TT Tecnosistemi, we assume an annual growth in revenues of over 15%, while 
maintaining its EBITDA margin at around 10% in 2022E. The boost in the growth rate 
of the acquired company should be facilitated by revenues synergies (i.e. access 
to Digital Value’s customer base) and commercial synergies (i.e. sharing 
technologies and competencies); 

 Combining TT Tecnosistemi with expected organic growth, we project group’s 
revenues to grow at 2021P-2025E CAGR of approx. 16%, thus significantly 
outperforming the reference market; We underline that the revenue stream related 
to infrastructure (solutions for networking, data centres, cloud, smart workspaces, 
security etc.) is highly visible, as it is regulated by multi-year projects or contracts 
that are renewed each year;

 We underline that we do not factor in any acceleration in market growth trend 
deriving from the implementation of NextGenEU investment programme, which, 
thus, may represent a key source of upside risk on future growth assumptions;

 In terms of line of business, we envisage the following dynamics: 1) Digital Business 
Transformation should be the fastest growing sector (+30.2% 2021A-25E CAGR), 
followed by 2) Next Generation Data Centre (+19.0% 21A-25E CAGR) and 3) Smart 
Workplace Transformation (+2.2% 21A-25E CAGR);

Digital Value – Revenues breakdown by Line of business
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A: actual; E: estimates; Source: Company data and Intesa Sanpaolo Research

 In terms of vertical end-markets, we see a positive contribution from all the 
segments. However, we estimate a progressive reduction of the weighting of Telco 
and Media (projected at around 25% of total sales in FY22E), due to the higher 
growth expected in the Industry & Finance vertical (which should reach about 31% 
of total revenues). Lastly, we see Large Public Administration to account over 33% 
of total sales and Local Public Administration at around 11%;

 Looking at costs, we project significant investments in human resources in 2022E 
and 2023E to hire the personnel needed to consolidate the group’s offering in the 
phase of ‘Solution Design’. As previously mentioned, this is allowing Digital Value to 
differentiate its approach from traditional VAR model. The aim is to be an end-to-
end player, covering all the customer Infra ICT needs. We also take into account 
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an increase in personnel remuneration, due to retaining policies and the hiring of 
talented professionals in a market characterised by a scarcity of resources;

 As consequence of the abovementioned strengthening of its workforce and reflecting TT 
Tecnosistemi full consolidation, we project a 20bps EBITDA margin dilution yoy in FY22E 
(seen at 10.1%), before reabsorbing in FY23E. In absolute value, we project Digital Value’s 
EBITDA to grow at an 18.4% CAGR over the FY21P-25E to reach EUR 120.4M in FY25E;

 Below the EBITDA line: 1) some increase in D&A & Provisions, due to the consolidation of 
the new company and the investments related to ‘On Premises Infrastructure as a 
Service’; 2) stable financial charges at EUR 1M; 3) a tax rate ranging from 28.8% in FY22E 
to 27.5% in FY25E; and 4) we did not deduct minorities related to TT Tecnosistemi as we 
include in the group’s NFP the net present value of the remaining stake to be acquired;

 Overall, we forecast a 24.5% EPS CAGR over 2021A-25E period;

 Management confirmed that as of today it does not expect material impacts from 
the ongoing geopolitical tensions, while we do not see any significant negative 
effects arising from the global shortage of components. No significant impact 
should emerge from the current inflationary context either;

 Although not included in our model, we expect the company to boost its M&A 
activity during our forecast period. The main priorities of M&A should be: i) enrich 
the product portfolio and add new skilled human resources; ii) speed up the entry 
into new verticals (especially the Banks sector); and iii) strengthen Digital Value 
presence over the Italian territory.

Balance sheet and cash flow assumptions:

 The most significant item to consider in Digital Value’s balance sheet and cash flow 
statement is related to working capital. Overall, we project a cash absorption from 
working capital in the range of EUR 21M-25M per year in our forecast period, reflecting 
the strong top-line growth projected. However, note that we do not see any significant 
issue related to working capital management for the following reasons: 

 The group does not take any inventory risk (e.g. risks of unsold products or 
obsolescence of products) as the inventory is entirely sold to the final 
customers when it is built up (by nature of the group’s business model); 

 Good quality of receivables as the group clients are large accounts and 
public administration; 

 Although the cash conversion cycle is structurally positive (i.e. average days 
to collect receivables > average days to pay suppliers), the cost of debt to 
finance group’s working capital is currently very low (we assume around 1%);

 We estimate capex stable at EUR 16.5M per year, of which EUR 15M related to the 
acquisition of hardware and equipment, installed at customers’ premises and 
EUR 1.5M related to recurring capex; 

 We include in our 2022E estimates the expected cash-out for the acquisition of the 
additional 19% of TT Tecnosistemi (estimated at around EUR 4M) and our estimate 
of the net present value of the put/call option to acquire the remaining 30% stake 
at time of the approval of FY23 results (around EUR 5M);

 We did not take into account any dividend distribution;

 Overall, we project a strong cash generation despite working capital absorption. 
As a result, we see net cash position to reach EUR 140M in FY25E, providing financial 
flexibility to the company for further M&A. 
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Financial Statements
Digital Value – P&L statement (2018A-25E)
EUR M 2018A 2019A 2020A 2021A 2021P 2022E 2023E 2024E 2025E 21A-25E CAGR % 21P-25E CAGR %
Sales 296.2 363.2 440.6 555.9  699.7 809.3 935.0 1079.0 18.0
Other revenues 1.9 1.6 1.7 1.9 2.0 2.2 2.4 2.6 8.7
Total revenues 298.1 364.8 442.3 557.8 597.5 701.7 811.5 937.4 1081.6 18.0 16.0
yoy % - 22.4 21.2 26.1 17.4 25.8 15.6 15.5 15.4
Product acquisition costs 226.1 280.7 342.7 434.6 457.6 545.5 629.7 727.4 837.8 17.8
% on revenues 75.8 76.9 77.5 77.9 76.6 77.7 77.6 77.6 77.5
Services and rents 33.9 38.2 40.2 47.8 60.9 73.0 84.4 96.3 19.1
% on revenues 11.4 10.5 9.1 8.6 8.7 9.0 9.0 8.9
Personnel 13.2 13.6 13.6 17.4 22.7 23.6 24.3 24.9 26.0 10.5
% on revenues 4.4 3.7 3.1 3.1 3.8 3.4 3.0 2.7 2.4
Other Opex 0.9 0.4 0.3 0.5 0.7 0.9 1.1 1.2 26.5
EBITDA 24.0 31.9 45.4 57.5 61.2 71.0 83.5 99.6 120.4 20.3 18.4
margin % 8.1 8.8 10.3 10.3 10.3 10.1 10.3 10.6 11.1
D&A 1.9 4.3 10.3 12.1 16.5 16.5 16.5 16.5
Provisions 0.6 0.6 1.0 0.8 1.0 1.0 1.2 1.5
EBIT 21.5 27.1 34.0 44.5 45.8 53.5 66.0 81.9 102.4 23.1 22.3
margin % 7.2 7.4 7.7 8.0 7.7 7.6 8.1 8.7 9.5
Financial charges 1.0 0.3 0.5 0.7 1.0 1.0 1.0 1.0
extraordinary items 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0
EBT 20.5 26.8 33.6 43.4  52.5 65.0 80.9 101.4 23.6
Taxes 5.7 7.6 9.4 12.8 15.1 18.4 22.5 27.9
Tax rate % 27.8 28.5 28.1 29.5 28.8 28.3 27.8 27.5
Net profit 14.8 19.1 24.1 30.6 31.6 37.4 46.6 58.4 73.5 24.5 23.5
Minorities 0.0 0.2 0.0 0.5 0.6 0.7 0.8 0.9
Group's net profit 14.8 19.0 24.1 30.1  36.7 45.9 57.6 72.6 24.6
A: actual; E: estimates; P: Pro-Forma figures (considering TT Tecnosistemi fully consolidated) ; Source: Company data and Intesa Sanpaolo Research

Digital Value – Revenues breakdown by Line of Business (2019A-25E) 
EUR M 2019A 2020A 2021A 2022E 2023E 2024E 2025E
Digital Business Transformation             56.2             96.7          138.7  209.4  262.8  325.9  399.3 
% of total revenues             15.4             21.9            24.9  29.8  32.4  34.8  36.9 
Next Generation Data Center           210.2           210.4          260.4  348.9  396.0  453.5  521.5 
% of total revenues             57.6             47.6            46.7  49.7  48.8  48.4  48.2 
Smart Workplace Transformation             98.4           135.2          147.6  143.3  152.6  158.0  160.9 
% of total revenues             27.0             30.6            26.5  20.4  18.8  16.9  14.9 
TT Tecnosistemi  -  -            11.0* NM NM NM NM
Total revenues           364.8           442.3          557.7  701.7  811.5  937.4  1,081.6 
* 2-months of consolidation; NM: not meaningful; A: actual; E: estimates; Source: Company data and Intesa Sanpaolo Research

Digital Value – Balance sheet statement (2018A-25E)
EUR M 2018A 2019A 2020A 2021A 2022E 2023E 2024E 2025E
Intangible 0.3 1.3 1.9 6.0 5.8 5.6 5.5 5.3
Goodwill 13.6 13.6 13.6 18.1 18.1 18.1 18.1 18.1
Tangible 3.9 33.0 34.7 45.2 40.7 36.8 34.3 32.9
Fixed Assets 17.8 47.9 50.2 69.4 64.6 60.5 57.9 56.3
Inventories* 13.2 31.6 135.9 169.08 210.5 243.5 281.2 324.5
Receivables 82.9 84.3 96.2 155.4 202.9 248.5 298.0 351.7
Payables -172.1 -223.3 -222.2 -282.7 -350.9 -405.8 -468.7 -540.8
Others* 78.9 103.2 18.1 15.4 16.0 16.0 16.0 16.0
Working Capital 3.0 -4.3 27.9 57.2 78.6 102.2 126.5 151.4
Investments 0.0 0.0 0.4 0.4 0.4 0.4 0.4 0.4
Other non-current assets and deferred tax assets 0.0 0.0 0.0 0.2 0.0 0.0 0.0 0.0
Provisions and other non-current tax liabilities -2.1 -2.1 -17.6 -19.3 -6.7 -3.9 -2.9 -3.1
Total Invested Capital 18.8 41.6 60.9 107.9 136.9 159.2 181.9 205.0
Total Equity 50.6 69.6 93.7 129.2 166.5 213.1 271.5 345.0
o/w minorities 0.0 0.2 0.2 5.5 6.1 6.8 7.6 8.5
NFP -31.8 -28.0 -32.9 -21.3 -29.6 -53.8 -89.5 -140.0
Total Funds 18.8 41.6 60.9 107.9 136.9 159.3 182.0 205.0
* changed accounting method in 2020A; A: actual; E: estimates; Source: Company data and Intesa Sanpaolo Research
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Digital Value – Cash flow statement (2019A-25E)
EUR M 2019A 2020A 2021A 2022E 2023E 2024E 2025E
Net fin debt beg. of year -31.8 -28.0 -32.9 -21.3 -29.6 -53.8 -89.5
Net income 19.0 24.1 30.1 36.7 45.9 57.6 72.6
Non-cash items 4.9 11.4 13.0 17.5 17.5 17.7 18.0
Change in working capital 7.3 -18.8 -29.3 -21.4 -23.7 -24.3 -24.9
Others 0.1 1.4 1.6 1.0 1.0 1.2 1.2
Operating cash flow 31.2 18.1 15.4 33.8 40.7 52.2 66.9
Capex -34.4 -13.0 -27.3 -16.5 -16.5 -16.5 -16.5
Acquisition (or consolidation changes) 0.0 0.0 -4.5 -4.0 0.0 0.0 0.0
Free cash flow -3.2 5.1 -16.4 13.3 24.2 35.7 50.4
Dividends 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other movements -0.6 -0.2 4.8 -5.0 0.0 0.0 0.0
Cash flow -3.8 4.9 -11.6 8.3 24.2 35.7 50.4
Net fin debt end of year -28.0 -32.9 -21.3 -29.6 -53.8 -89.5 -140.0
A: actual; E: estimates; Source: Company data and Intesa Sanpaolo Research
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Digital Value – Key Data
Rating Target price (EUR/sh) Mkt price (EUR/sh) Sector
BUY Ord 122.5 Ord 70.80 IT Services Provider

Values per share (EUR) 2019A 2020A 2021A 2022E 2023E 2024E
No. ordinary shares (M) 9.90 9.97 9.97 9.97 9.97 9.97
Total no. of shares (M) 9.90 9.97 9.97 9.97 9.97 9.97
Market cap (EUR M) 146.09 256.77 713.49 705.85 705.85 705.85
Adj. EPS 1.93 2.42 3.07 3.75 4.67 5.86
CFPS 2.4 3.5 4.2 5.3 6.3 7.4
BVPS 7.0 9.4 13.0 16.7 21.4 27.2
Dividend ord 0 0 0 0 0 0
Income statement (EUR M) 2019A 2020A 2021A 2022E 2023E 2024E
Revenues 364.8 442.3 557.8 701.7 811.5 937.4
EBITDA 31.93 45.37 57.48 70.99 83.48 99.58
EBIT 27.06 34.01 44.52 53.49 65.98 81.88
Pre-tax income 26.76 33.56 43.42 52.49 64.98 80.88
Net income 18.98 24.10 30.13 36.73 45.89 57.59
Adj. net income 19.14 24.12 30.62 37.37 46.59 58.39
Cash flow (EUR M) 2019A 2020A 2021A 2022E 2023E 2024E
Net income before minorities 19.1 24.1 30.6 37.4 46.6 58.4
Depreciation and provisions 4.9 11.4 13.0 17.5 17.5 17.7
Others/Uses of funds -0.1 1.4 1.1 0.3 0.3 0.4
Change in working capital 7.3 -18.8 -29.3 -21.4 -23.7 -24.3
Operating cash flow 31.2 18.1 15.4 33.8 40.7 52.2
Capital expenditure -34.4 -13.0 -27.3 -16.5 -16.5 -16.5
Financial investments 0 0 0 0 0 0
Acquisitions and disposals 0 0 -4.5 -4.0 0 0
Free cash flow -3.2 5.1 -16.4 13.3 24.2 35.7
Dividends 0 0 0 0 0 0
Equity changes & Non-op items -0.6 -0.2 4.8 -5.0 0 0
Net cash flow -3.8 4.9 -11.6 8.3 24.2 35.7
Balance sheet (EUR M) 2019A 2020A 2021A 2022E 2023E 2024E
Net capital employed 41.6 60.9 107.9 136.9 159.2 181.9
of which associates 0 0 0 0 0 0
Net debt/-cash -28.0 -32.9 -21.3 -29.6 -53.8 -89.5
Minorities 0.2 0.2 5.5 6.1 6.8 7.6
Net equity 69.4 93.5 123.7 160.4 206.3 263.9
Minorities value 0.2 0.2 5.5 6.1 6.8 7.6
Enterprise value 118.2 224.1 697.7 682.4 658.8 623.9
Stock market ratios (x) 2019A 2020A 2021A 2022E 2023E 2024E
Adj. P/E 7.6 10.6 23.3 18.9 15.1 12.1
P/CFPS 6.3 7.5 16.9 13.3 11.3 9.5
P/BVPS 2.1 2.7 5.5 4.2 3.3 2.6
Payout (%) 0 0 0 0 0 0
Dividend yield (% ord) 0 0 0 0 0 0
FCF yield (%) -2.2 2.0 -2.3 1.9 3.4 5.1
EV/sales 0.32 0.51 1.3 0.97 0.81 0.67
EV/EBITDA 3.7 4.9 12.1 9.6 7.9 6.3
EV/EBIT 4.4 6.6 15.7 12.8 10.0 7.6
EV/CE 2.8 3.7 6.5 5.0 4.1 3.4
D/EBITDA Neg. Neg. Neg. Neg. Neg. Neg.
D/EBIT Neg. Neg. Neg. Neg. Neg. Neg.
Profitability & financial ratios (%) 2019A 2020A 2021A 2022E 2023E 2024E
EBITDA margin 8.8 10.3 10.3 10.1 10.3 10.6
EBIT margin 7.4 7.7 8.0 7.6 8.1 8.7
Tax rate 28.5 28.1 29.5 28.8 28.3 27.8
Net income margin 5.2 5.4 5.4 5.2 5.7 6.1
ROCE 65.1 55.9 41.3 39.1 41.4 45.0
ROE 31.6 29.6 27.7 25.9 25.0 24.5
Interest cover 89.0 74.9 61.7 53.5 66.0 81.9
Debt/equity ratio Neg. Neg. Neg. Neg. Neg. Neg.
Growth (%) 2020A 2021A 2022E 2023E 2024E
Sales 21.2 26.1 25.8 15.6 15.5
EBITDA 42.1 26.7 23.5 17.6 19.3
EBIT 25.7 30.9 20.2 23.3 24.1
Pre-tax income 25.4 29.4 20.9 23.8 24.5
Net income 27.0 25.0 21.9 24.9 25.5
Adj. net income 26.1 26.9 22.1 24.7 25.3

NM: not meaningful; NA: not available; Neg.: negative; A: actual; E: estimates; Source: Company data and Intesa Sanpaolo Research
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Company Snapshot
Company Description Key Risks

Digital Value S.p.A., with offices in Rome and Milan and operating throughout 
the national territory, is the parent company of a group including Italy’s leading 
operators in the ICT services and solutions sector, with consolidated profits of 
EUR 558M and over 400 employees. The group works in the research, design, 
development and sales of ICT services and solutions for the digitalisation of 
large account clients working in strategic sectors of the country's economy - 
Telecommunications, Transport, Utilities, Finance, Industry and Public 
Administration - which represent the driving segment of the ICT market (over 
50% of total national demand). The result of its significant constant growth, 
Digital Value embodies a unique range of specialist skills, providing complete 
coverage of all technological innovation requirements in key market 
segments. The group’s success is the result of the unique combination of skills, 
know-how and the specialization of its human resources, as well as its 
acknowledged ability to plan, implement and manage innovative design 
solutions that are functional to the digitalization needs of its clients.

Company specific risks: 

- Dependence on key talents; 
- Exposure to one single country.
 
 

Sector generic risks:

-  Increasing competition, especially in hiring talents in new technologies, 
may put pressure on profitability;
-  Current geopolitical issues may impact global economy potentially 
slowing down market demand;
-  M&A execution risk.

Key data Estimates vs. consensus

Mkt price (EUR) 70.80 Free float (%) 35.3
No. of shares 9.97 Major shr DV Holding SpA
52Wk range (EUR) 118.0/51.8 (%) 64.7
Reuters DGV.MI Bloomberg WDGV IM
Performance (%) Absolute Rel. FTSE IT All Sh
-1M -21.1 -1M -18.4
-3M -19.2 -3M -9.5
-12M 36.7 -12M 41.2

EUR M (Y/E Dec) 2021A 2022E 2022C 2023E 2023C 2024E 2024C
Sales 557.8 701.7 700.5 811.5 812.8 937.4 928.4
EBITDA 57.48 70.99 71.10 83.48 84.60 99.58 98.75
EBIT 44.52 53.49 56.55 65.98 69.60 81.88 83.75
Pre-tax income 43.42 52.49 55.55 64.98 68.60 80.88 83.25
Net income 30.13 36.73 38.45 45.89 47.35 57.59 57.85
EPS 3.07 3.75 3.86 4.67 4.78 5.86 5.79

FY21 revenues breakdown by line of business (%) FY21 revenues breakdown by Industry vertical (%)

Digital
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Data Center,
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Transformatio
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Finance, 25.6
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Admin, 33.5

Local Public
Admin, 11.6

TT
Tecnosistemi,

2.0

Source: Company data, Intesa Sanpaolo Research estimates and FactSet consensus data (priced at market close of 16/05/2022)

Our Mid Corporate Definition
Italy is characterised by a large number of non-listed and listed micro, small and medium-sized companies. Looking at the revenues 
of these Italian companies, around 5,000 companies eligible for listing have revenues below EUR 1,500M based on Intesa Sanpaolo 
elaborations. We define these companies as ‘Mid Corporate’. Looking more specifically at Italian listed companies, we include in our 
Mid Corporate segment all STAR companies and those with a market capitalisation below EUR 1Bn.
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Appendix 1: Shareholding and Management Structures
Digital Value is controlled by Digital Value Holding SpA. After the private placement 
completed on 1 December 2021, in which Digital Value Holding S.p.A. has sold 2.01% 
of the share capital to facilitate the entry of two leading institutional investors ‘long-
term’, it owns 64.72% of total shares. No other investors own a stake above 5% and 
therefore the current free float is 35.28%.

Digital Value – Shareholding structure
No. of shares Stake (%) Voting rights (%)

Digital Value Holding SpA       6,452,233 64.72 64.72
Free float       3,517,343 35.28 35.28
Total       9,969,576 100 100
Source: Company data

In turn, Digital Value Holding’s shareholders include the founders and senior 
management of Italware and ITD Solutions (79.78% ex Italware shareholders and 14.21% 
ex ITD Solutions shareholders) and SeSa group, which holds 6.0% of the holding 
company.

Digital Value Holding – Shareholding structure

Ex Italware 
shareholders, 

79.78

Ex ITD Solutions 
sharholders, 14.21

SeSa, 6.01

Source: Company data

Following the Shareholders’ Meeting held on 30 April 2021, the Corporate Governance 
of Digital Value provided for a Board of Directors composed of 7 members and a Board 
of Statutory Auditors made up of 23 Statutory Auditors as well as 2 substitutes. At present, 
the Board of Directors is composed of 7 Directors, two of which are Independent. The 
mandate of the current BoD will expire with the approval of 2023 results.

Digital Value – Board of Director
Chairman, CEO Massimo Rossi
Councillor, COO Paolo Vantellini
Councillor Marco Patuano
Councillor, with responsibility for IR Riccardo Benedini
Councillor Simone Strocchi
Independent Councillor Mario Vitale
Source: Company data
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Digital Value - Management team & key peoples
Role Background
Massimo Rossi
Chairman and 
Chief Executive 
Officer 

He graduated from the Scientific High School “Gabriele D’Annunzio” in Rome. After ending his studies, he was appointed Head of Purchasing for a 
consortium set up by the companies Alenia S.p.A., Otomelara S.p.A., Sma S.p.A., and Elettronica S.p.A., specialised in electronic systems for the 
Defence sector. He was subsequently appointed to the position of Head of Purchasing for the company Sistemica S.p.A., specialised in control and 
safety systems for the civil sector. In 1988, he founded Italware and has been CEO ever since. This company is specialised in the offer of solutions for 
the large account sector. From its creation, Italware has been characterised by constantly growing profits and operating profitability. Over the years, 
it has consistently expanded its market share and has acquired a level of specialisation that makes it a reference point for its sector.

Paolo Vantellini
Executive 
Director and 
COO 

He graduated in Economics (corporate finance specialisation) from Milan’s Università Bocconi. He  is former chairman (2010/12) of the 
ICT field service operator Sirti, and then manager/administrator at Olivetti (director of the board) and TIM (business support office). In 
Digital Value he covers the functions of purchasing & logistics, finance, legal corporate finance and institutional relations.

Alessandro 
Pasqualin 
CFO

He joined Digital Value as CFO in January 2021. Previously, he covered managerial roles in several companies, including SIRTI (Chief Strategy, 
Transformation and M&A Officer), British Telecom Italia (CFO), Timvision (CFO & Business Support Officer), Telecom Italia (Head of TIM Group Financial 
Valuation and National Subs Planning & Control), Matrix – Virgilio (CFO) and Luna Rossa, JV TIM/Prada (CFO).

Marco Patuano 
Strategic Advisor

He graduated in Business Economics from Milan’s Bocconi University and furthered his studies in Europe and in the US. After a long internal career, he 
had served as TIM CEO from 2011 to 2016. In October 2016 he was appointed Chief Executive of the Benetton family’s holding company, Edizione 
Holding. In 2017 he joined the Board of AC Milan, keeping the position even after the change in ownership in 2018. In 2018, he founded MP Invest, a 
financial and investment advisory firm. Since 2019, he has been a senior advisor with Nomura and is a member of the Board of Directors of Digital 
Value. Currently, he is also Vice President of Utilitalia and, since May 2020, Chairman of the A2A Group.

Carlo Benedini
Executive 
Director with 
responsibility for 
IR

He graduated in Political Sciences from the University of Milan. In the following years, he joined the Brena-Marchesi Accounting Firm as a trainee, 
simultaneously obtaining a master’s degree in finance and Banking techniques from Euros Consulting. In 2002 he founded Technomind S.p.A. He was 
partner and administrator of Technomind until 2012, the year when his company merged with Carlo Brigada’s ITD (in which is he currently a director). 
In 2004 he joined the Board of Directors of Progetto Grano S.p.A., founded after the bankruptcy agreement of the company Italgrani. This important 
experience also allowed him to develop an important knowledge of the Information Technology sector at an international level.

Carlo Brigada
Executive Vice 
President

He graduated in Biological Sciences from the University of Milan in 1984. In 1985 he obtained his master’s degree from Drexel University in Philadelphia. 
In 1986 he founded ITD (International Trading Device). Its initial business was the sale of technological components imported mainly from the US. On 
top of his activities in ITD, from 2009 to 2012 he worked as an Executive Senior Consultant for Bentley Systems (an American company specialised in 
software for the design and management of infrastructure). In this role, Carlo contributed to the growth of both customer base and profits. In 2012, 
the company began to grow consistently and exponentially with the takeover of Technomind, a company of the Benedini Group. Revenues rose 
from EUR 13M to EUR 83M over 5 years. Throughout this period, he was able to successfully manage company growth, dealing with clients, suppliers, 
the banking system and employees of the new company, the number of which grew from 20 to 200.

Source: Company data

Digital Value – Group’s organisation

Source: Company data
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Digital Value – Group’s structure

Source: Company data
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Appendix 2: Peers1

Accenture Plc
Company description 
Founded in 1989 and headquartered in Dublin, Ireland, Accenture engages 
in the provision of management consulting, technology, and outsourcing 
services. It operates through the following geographical segments: North 
America, Europe and Growth Markets. 

Key forecasts 
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 39,496 38,080 43,009 58,639 64,589 70,294
EBIT 5,763 5,596 6,487 8,888 9,879 10,925
EBITDA 6,567 7,076 8,112 10,943 12,065 12,965
Pre-tax Income 5,714 5,736 6,496 8,809 9,813 10,862
Net Income 4,368 4,388 4,903 6,594 7,359 8,225

Business breakdown Geographic breakdown

Bechtle AG
Company description 
Founded by Klaus von Jan, Ralf Klenk, and Gerhard Schick on 21 July 1983 and 
headquartered in Neckarsulm, Germany, Bechtle engages in the provision of 
information technology services. It operates through the IT System House & 
Managed Services, and IT E-commerce segments. The IT System House & 
Managed Services offers strategy consulting services, as well as sale of hardware, 
software, and application solutions. Furthermore, the firm provides project 
planning and roll-out, system integration, cloud services, and maintenance and 
training services. It can also be tasked to operate a client’s complete IT 
infrastructure as a managed service. IT E-commerce offers its clients within a multi-
brand strategy, telephone and internet hardware, as well as standard software 
via the Internet and telesales under the Bechtle direct and ARP brands.

Key forecasts 
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 5,374 5,815 5,305 5,721 6,253 6,817
EBIT 242 278 329 347 378 414
EBITDA 326 372 428 451 486 518
Pre-tax Income 237 271 321 339 370 406
Net Income 171 193 232 243 265 291

Business breakdown Geographic breakdown

CANCOM SE
Company description 
Founded by Klaus Weinmann, Regina Weinmann, and Stefan Kober on 27 
January 1992 and headquartered in Munich, Germany, CANCOM engages in the 
provision of information technology (IT) infrastructure and professional services. The 
firm serves the retail, public, manufacturing, education, and healthcare sectors. It 
operates through the Cloud Solutions and IT Solutions segments. The Cloud 
Solutions segment comprises of the shared managed services business, as well as 
product and service businesses. The IT Solutions segment consists of the 
comprehensive strategic and technical consulting and services system integration 
business, as well as planning and turnkey implementation. 

Key forecasts 
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 1,550 1,595 1,306 1,375 1,493 1,606
EBIT 63 69 80 85 100 113
EBITDA 124 123 120 128 145 159
Pre-tax Income 54 79 73 80 96 110
Net Income 39 59 267 55 66 75

1 All tables, charts and descriptions from FactSet and priced at market close of 17/05/2022 in EUR 
(F: FactSet forecasts, --: not available)
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Business breakdown Geographic breakdown

Capgemini SE
Company description 
Founded by Serge Kampf on 1 October 1967 and headquartered in Paris, France, 
Capgemini provides consulting, technology, professional, and outsourcing 
services. Its services include application lifecycle services, application outsourcing 
services, business process management, business process outsourcing, cloud 
services, consulting services, cybersecurity, digital customer experience, finance 
& accounting, global engineering services, infrastructure services, insights & data, 
local professional services, mobile solutions, procurement, ready2series, service 
integration, service management, social business, supply chain management, 
testing services, workforce management. 

Key forecasts 
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 14,125 15,848 18,160 20,646 22,295 23,979
EBIT 1,741 1,879 2,340 2,653 2,942 3,255
EBITDA 2,090 2,482 2,912 3,376 3,703 4,044
Pre-tax Income 1,327 1,365 1,679 2,195 2,527 2,859
Net Income 1,063 1,220 1,512 1,754 1,985 2,209

Business breakdown Geographic breakdown

CDW Corp.
Company description 
Founded in 1984 by Michael P. Krasny and headquartered in Lincolnshire, IL 
(US), CDW engages in the provision of information technology solutions to 
small, medium and large business, government, education and healthcare 
customers in the United States, the United Kingdom and Canada. It operates 
through the following segments: Corporate, Small Business, and Public. The 
Corporate segment serves the private sector business customers. The Small 
Business segment also caters to the private sector businesses but with a 
smaller number of employees. The Public segment involves government 
agencies, education, and healthcare institutions.

Key forecasts 
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 16,427 15,224 18,218 23,354 24,806 26,620
EBIT 1,246 1,158 1,440 1,897 2,043 2,180
EBITDA 1,312 1,353 1,568 1,992 2,133 2,359
Pre-tax Income 1,087 1,025 1,303 1,674 1,835 1,929
Net Income 822 787 979 1,248 1,357 1,470

Business breakdown Geographic breakdown

Computacenter Plc
Company description 
Founded by Philip William Hulme and Peter James Ogden in 1981 and  
headquartered in Hatfield, the United Kingdom, Computacenter provides 
information technology infrastructure services. It delivers on-site services and 
supplies information technology hardware and software to customers. 

Key forecasts 
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 5,718 6,356 8,012 8,493 8,812 9,214
EBIT 171 237 309 318 332 351
EBITDA 232 314 409 422 435 460
Pre-tax Income 166 234 304 314 325 345
Net Income 119 170 227 225 230 241
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Business breakdown Geographic breakdown

Reply SpA
Company description 
Reply specialises in the design and implementation of solutions based on new 
communication channels and digital media. Reply is a network of highly 
specialised companies supporting key European industrial groups in the 
definition and development of business models enabled for the new 
paradigms of big data, cloud computing, digital media and the Internet of 
Things. Reply services include: Consulting, System Integration and Digital 
Services. Founded in 1996, it operates in Italy and other European countries 
(primarily Germany and UK). In 2018 Reply entered the US market through the 
acquisition of Valorem.

Key forecasts
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 1,183 1,250 1,484 1,751 1,946 2,171
EBIT 154 169 211 244 271 302
EBITDA 191 205 263 297 328 358
Pre-tax Income 166 163 214 243 271 302
Net Income 114 124 151 175 195 218

Business breakdown

Financial
Services, 30.0

Telco &
HighTech,

17.0

Automotive &

Manufacturin
g, 17.3

Retail & GPC,
14.0

Energy &
Utilities, 8.3

Health,
government,
defense, 7.2

Media, 3.7
Logistic and
Transport, 2.4

Geographic breakdown

Region 1, 65.6

Region 2, 21.8

Region 3, 12.6

SeSa SpA
Company description 
Based in Empoli (FI), SeSa is active on the whole national territory with presence over 
some foreign countries including Germany, Switzerland, Austria, France, Spain, 
Romania and China, is the holding of a Group which constitutes the reference player 
in Italy in technological innovation and digital services for the business segment, with 
consolidated revenues of approximately EUR 2,035M and 3,500 employees as of April 
30, 2021. SeSa Group operates in the value-added segments of Information 
Technology, such as Collaboration, Cloud, Digital manufacturing, ERP & Vertical 
Solutions, Business Services, Digital Security, Customer Experience. SeSa Group 
operates through four main business sectors: i) VAD (Value Added Distribution); ii) SSI 
(Software and System Integration); iii) Business Services; and iv) Corporate sector.

Key forecasts 
EUR M 2019A 2020A 2021 2022F 2023F 2024F
Sales 1,776 2,037 2,333 2,606 2,884 2,936
EBIT 65 87 121 144 166 178
EBITDA 94 124 165 192 218 221
Pre-tax Income 60 81 112 135 156 176
Net Income 38 53 74 88 102 114

Historical sales trend M&A Track Record
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Appendix 3: The Birth of Digital Value 
Digital Value was listed on Euronext Growth Milan on 8 November 2018 at 
EUR 10.0/share, corresponding to a post-money market capitalisation of EUR 89.1M 
(including the Price Adjustment Shares held by Digital Value’s core shareholders). 

The IPO was carried out via a Club Deal, where ‘IPO Club’ acted as anchor investor. 
IPO Club is an Italian closed-end Alternative Investment Fund, reserved for institutional 
investors and managed by Azimut. The fund invests in medium-term development 
projects. 

The EUR 22.5M rights issue proceeds financed the creation of Digital Value, through the 
integration of two leading Italian Systems Integrators: 

 Italware is based in Rome and was established more than 30 years ago. It is a 
company focused on Technology Solutions and Managed Services for the Public 
Administration and large industrial groups (>500 employees), mainly Telecom;

 ITD Solutions is a company focused on large private groups (>500 employees) 
mainly in Manufacturing and Finance. It is based in Milan and can rely on over 30 
years of activity. 
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Disclaimer
Analyst certification
The financial analyst who prepared this report, and whose name and role appear on the first page, certifies that:
1. The views expressed on the company mentioned herein accurately reflect independent, fair and balanced personal views; 2. No direct 
or indirect compensation has been or will be received in exchange for any views expressed. 
Specific disclosures
 Neither the analyst nor any person closely associated with the analyst has a financial interest in the securities of the company.

 Neither the analyst nor any person closely associated with the analyst serves as an officer, director or advisory board member of the 
company.

 The analyst named in this document is not registered with or qualified by FINRA, the U.S. regulatory body with oversight over Intesa 
Sanpaolo IMI Securities Corp. Accordingly, the analyst may not be subject to FINRA Rule 2241 and NYSE Rule 472 with respect to 
communications with a subject company, public appearances and trading securities in a personal account. For additional 
information, please contact the Compliance Department of Intesa Sanpaolo IMI Securities Corp. at 212-326-1133.

 The analyst of this report does not receive bonuses, salaries, or any other form of compensation that is based upon specific investment 
banking transactions.

 The research department supervisors do not have a financial interest in the securities of the company.

This research has been prepared by Intesa Sanpaolo SpA, and is distributed by Intesa Sanpaolo SpA, Intesa Sanpaolo-London Branch (a 
member of the London Stock Exchange) and Intesa Sanpaolo IMI Securities Corp. (a member of the NYSE and FINRA). Intesa Sanpaolo 
SpA accepts full responsibility for the contents of this report and also reserves the right to issue this document to its own clients. Intesa 
Sanpaolo SpA, is authorised by the Banca d'Italia and is regulated by the Financial Services Authority in the conduct of designated 
investment business in the UK and by the SEC for the conduct of US business.
Opinions and estimates in this research are as at the date of this material and are subject to change without notice to the recipient. 
Information and opinions have been obtained from sources believed to be reliable, but no representation or warranty is made as to their 
accuracy or correctness. Past performance is not a guarantee of future results. The investments and strategies discussed in this research 
may not be suitable for all investors. If you are in any doubt you should consult your investment advisor.
This report has been prepared solely for information purposes and is not intended as an offer or solicitation with respect to the purchase or sale 
of any financial products. It should not be regarded as a substitute for the exercise of the recipient’s own judgment. No Intesa Sanpaolo SpA 
entity accepts any liability whatsoever for any direct, consequential or indirect loss arising from any use of material contained in this report. This 
document may only be reproduced or published with the name of Intesa Sanpaolo SpA.
Intesa Sanpaolo SpA has in place the Conflicts of Interest Management Rules for managing effectively the conflicts of interest which might 
affect the impartiality of all investment research which is held out, or where it is reasonable for the user to rely on the research, as being an 
impartial assessment of the value or prospects of its subject matter. A copy of these Rules is available to the recipient of this research upon 
making a written request to the Compliance Officer, Intesa Sanpaolo SpA, C.so Matteotti n° 1, 20121 Milan (MI) Italy. Intesa Sanpaolo SpA 
has formalised a set of principles and procedures for dealing with conflicts of interest (“Rules for Research”). The Rules for Research is clearly 
explained in the relevant section of Intesa Sanpaolo’s website (www.intesasanpaolo.com).
Member companies of the Intesa Sanpaolo Group, or their directors and/or representatives and/or employees and/or persons closely 
associated with them, may have a long or short position in any securities mentioned at any time, and may make a purchase and/or sale, 
or offer to make a purchase and/or sale, of any of the securities from time to time in the open market or otherwise. 
This document has been prepared and issued for, and thereof is intended for use by, MiFID II eligible counterparties/professional clients (other than 
elective professional clients) or otherwise by market professionals or institutional investors only, who are financially sophisticated and capable of 
evaluating investment risks independently, both in general and with regard to particular transactions and investment strategies.
Therefore, such materials may not be suitable for all investors and recipients are urged to seek the advice of their independent financial 
advisor for any necessary explanation of the contents thereof.
Persons and residents in the UK: this document is not for distribution in the United Kingdom to persons who would be defined as private 
customers under rules of the Financial Conduct Authority.
US persons: This document is intended for distribution in the United States only to Major US Institutional Investors as defined in SEC Rule 
15a-6. US Customers wishing to effect a transaction should do so only by contacting a representative at Intesa Sanpaolo IMI Securities 
Corp. in the US (see contact details below).
Intesa Sanpaolo SpA issues and circulates research to Major Institutional Investors in the USA only through Intesa Sanpaolo IMI Securities 
Corp., 1 William Street, New York, NY 10004, USA, Tel: (1) 212 326 1150.
Inducements in relation to research
This document has been prepared and issued for, and thereof is intended for use by, MiFID 2 eligible counterparties/professional clients (other than 
elective professional clients) or otherwise by market professionals or institutional investors only, who are financially sophisticated and capable of 
evaluating investment risks independently, both in general and with regard to specific transactions and investment strategies. 
Therefore, such materials may not be suitable for all investors and recipients are urged to seek the advice of their independent financial 
advisor for any necessary explanation of the contents thereof.
Pursuant to the provisions of Delegated Directive (EU) 2017/593, this document can be qualified as an acceptable minor non-monetary benefit 
as it is:
 Written material from a third party that is commissioned and paid for by a corporate issuer or potential issuer to promote a new issuance 

by the company, or where the third party firm is contractually engaged and paid by the issuer to produce such material on an ongoing 
basis (Specialist/Corporate Broker/Sponsor contract), provided that the relationship is clearly disclosed in the material and that the 
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material is made available at the same time to any investment firms wishing to receive it or to the general public - Delegated 
Directive(EU) 2017/593 - art. 12 paragraph 3.

Distribution Method
This document is for the exclusive use of the person to whom it is delivered by Intesa Sanpaolo and may not be reproduced, redistributed, directly or 
indirectly, to third parties or published, in whole or in part, for any reason, without prior consent expressed by Intesa Sanpaolo. The copyright and all 
other intellectual property rights on the data, information, opinions and assessments referred to in this information document are the exclusive domain 
of the Intesa Sanpaolo banking group, unless otherwise indicated. Such data, information, opinions and assessments cannot be the subject of further 
distribution or reproduction in any form and using any technique, even partially, except with express written consent by Intesa Sanpaolo. 
Persons who receive this document are obliged to comply with the above indications.

Coverage policy and frequency of research reports
The list of companies covered by the Research Department is available upon request. Intesa Sanpaolo SpA aims to provide continuous coverage of 
the companies on the list in conjunction with the timing of periodical accounting reports and any exceptional event that affects the issuer’s operations. 
The companies for which Intesa Sanpaolo SpA acts as sponsor or specialist or other regulated roles are covered in compliance with regulations issued 
by regulatory bodies with jurisdiction. In the case of a short note, we advise investors to refer to the most recent company report published by Intesa 
Sanpaolo SpA’s Research Department for a full analysis of valuation methodology, earnings assumptions, risks and the historical of recommendation 
and target price. In the Equity Daily note and Weekly Preview report the Research Department reconfirms the previously published ratings and target 
prices on the covered companies (or alternatively such ratings and target prices may be placed Under Review). Research qualified as a minor non-
monetary benefit pursuant to provisions of Delegated Directive (EUR) 2017/593 is freely available on the IMI Corporate & Investment Banking Division 
web site (www.imi.intesasanpaolo.com); all other research is available by contacting your sales representative.

Equity Research Publications in Last 12M
The list of all recommendations on any financial instrument or issuer produced by Intesa Sanpaolo Research Department and distributed 
during the preceding 12-month period is available on the Intesa Sanpaolo website at the following address: 
https://group.intesasanpaolo.com/en/research/RegulatoryDisclosures/archive-of-intesa-sanpaolo-group-s-conflicts-of-interest0

Valuation methodology (long-term horizon: 12M)
The Intesa Sanpaolo SpA Equity Research Department values the companies for which it assigns recommendations as follows:
We obtain a fair value using a number of valuation methodologies including: discounted cash flow method (DCF), dividend discount model 
(DDM), embedded value methodology, return on allocated capital, break-up value, asset-based valuation method, sum-of-the-parts, and 
multiples-based models (for example PE, P/BV, PCF, EV/Sales, EV/EBITDA, EV/EBIT, etc.). The financial analysts use the above valuation methods 
alternatively and/or jointly at their discretion. The assigned target price may differ from the fair value, as it also takes into account overall 
market/sector conditions, corporate/market events, and corporate specifics (ie, holding discounts) reasonably considered to be possible drivers 
of the company’s share price performance. These factors may also be assessed using the methodologies indicated above. 

Equity rating key: (long-term horizon: 12M)
In its recommendations, Intesa Sanpaolo SpA uses an “absolute” rating system, which is not related to market performance and whose key 
is reported below: 
Equity Rating Key (long-term horizon: 12M)

Long-term rating Definition
BUY If the target price is 20% higher than the market price
ADD If the target price is 10%-20% higher than the market price
HOLD If the target price is 10% below or 10% above the market price
REDUCE If the target price is 10%-20% lower than the market price
SELL If the target price is 20% lower than the market price
RATING SUSPENDED The investment rating and target price for this stock have been suspended as there is not a sufficient 

fundamental basis for determining an investment rating or target. The previous investment rating and target 
price, if any, are no longer in effect for this stock.

NO RATING The company is or may be covered by the Research Department but no rating or target price is assigned either 
voluntarily or to comply with applicable regulations and/or firm policies in certain circumstances.

TENDER SHARES We advise investors to tender the shares to the offer.
TARGET PRICE The market price that the analyst believes the share may reach within a one-year time horizon
MARKET PRICE Closing price on the day before the issue date of the report, as indicated on the first page, except 

where otherwise indicated
Historical recommendations and target price trends (long-term horizon: 12M)
The 12M rating and target price history chart(s) for the companies currently under our coverage can also be found at Intesa Sanpaolo’s 
website/Research/Regulatory disclosures: https://group.intesasanpaolo.com/en/research/RegulatoryDisclosures/tp-and-rating-history--12-months-. 
Note: please also refer to https://group.intesasanpaolo.com/it/research/equity---credit-research/equity in applicable cases for the ISP-UBI Equity 
Ratings Reconciliation Table, the archive of ex-UBI’s previously published research reports and 12M historical recommendations.

https://group.intesasanpaolo.com/en/research/RegulatoryDisclosures/archive-of-intesa-sanpaolo-group-s-conflicts-of-interest0
https://group.intesasanpaolo.com/en/research/RegulatoryDisclosures/tp-and-rating-history--12-months-
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Target price and market price trend (-1Y) Historical recommendations and target price trend (-1Y)

Initiation of coverage Initiation of coverage

Equity rating allocations (long-term horizon: 12M)
Intesa Sanpaolo Research Rating Distribution (at April 2022)
Number of companies considered: 130 BUY ADD HOLD REDUCE SELL
Total Equity Research Coverage relating to last rating (%)* 50 29 21 0 0
of which Intesa Sanpaolo’s Clients (%)** 83 66 56 0 0
* Last rating refers to rating as at end of the previous quarter; ** Companies on behalf of whom Intesa Sanpaolo and the other companies of the Intesa Sanpaolo Group have 
provided corporate and Investment banking services in the last 12 months; percentage of clients in each rating category

Valuation methodology (short-term horizon: 3M)
Our short-term investment ideas are based on ongoing special market situations, including among others: spreads between share 
categories; holding companies vs. subsidiaries; stub; control chain reshuffling; stressed capital situations; potential extraordinary deals 
(including capital increase/delisting/extraordinary dividends); and preys and predators. Investment ideas are presented either in relative 
terms (e.g. spread ordinary vs. savings; holding vs. subsidiaries) or in absolute terms (e.g. preys).
The companies to which we assign short-term ratings are under regular coverage by our research analysts and, as such, are subject to 
fundamental analysis and long-term recommendations. The main differences attain to the time horizon considered (monthly vs. yearly) 
and definitions (short-term ‘long/short’ vs. long-term ‘buy/sell’). Note that the short-term relative recommendations of these investment 
ideas may differ from our long-term recommendations. We monitor the monthly performance of our short-term investment ideas and follow 
them until their closure.

Equity rating key (short-term horizon: 3M)
Short-term rating Definition
LONG Stock price expected to rise or outperform within three months from the time the rating was assigned due to 

a specific catalyst or event
SHORT Stock price expected to fall or underperform within three months from the time the rating was assigned due 

to a specific catalyst or event

Company-specific disclosures
Intesa Sanpaolo S.p.A. and the other companies belonging to the Intesa Sanpaolo Banking Group (hereafter the “Intesa Sanpaolo Banking 
Group”) have adopted written guidelines ”Organisational, Management and Control Model” pursuant to Legislative Decree 8 June 2001 
no. 231 (available at the Intesa Sanpaolo website, https://group.intesasanpaolo.com/en/governance/leg-decree-231-2001) setting forth 
practices and procedures, in accordance with applicable regulations by the competent Italian authorities and best international practice, 
including those known as Information Barriers, to restrict the flow of information, namely inside and/or confidential information, to prevent 
the misuse of such information and to prevent any conflicts of interest arising from the many activities of the Intesa Sanpaolo Banking 
Group, which may adversely affect the interests of the customer in accordance with current regulations. 
In particular, the description of the measures taken to manage interest and conflicts of interest – related to Articles 5 and 6 of the 
Commission Delegated Regulation (EU) 2016/958 of 9 March 2016 supplementing Regulation (EU) No. 596/2014 of the European Parliament 
and of the Council with regard to regulatory technical standards for the technical arrangements for objective presentation of investment 
recommendations or other information recommending or suggesting an investment strategy and for disclosure of particular interests or 
indications of conflicts of interest as subsequently amended and supplemented, the FINRA Rule 2241, as well as the Financial Conduct 
Authority Conduct of Business Sourcebook rules COBS 12.4 - between the Intesa Sanpaolo Banking Group and issuers of financial 
instruments, and their group companies, and referred to in research products produced by analysts at Intesa Sanpaolo S.p.A. is available 
in the "Rules for Research " and in the extract of the "Corporate model on the management of inside information and conflicts of interest" 
published on the website of Intesa Sanpaolo S.p.A. 
At the Intesa Sanpaolo website, webpage https://group.intesasanpaolo.com/en/research/RegulatoryDisclosures/archive-of-intesa-
sanpaolo-group-s-conflicts-of-interest you can find the archive of disclosure of interests or conflicts of interest of the Intesa Sanpaolo Banking 
Group in compliance with the applicable laws and regulations.
Furthermore, we disclose the following information on the Intesa Sanpaolo Banking Group’s conflicts of interest.

 One or more of the companies of the Intesa Sanpaolo Banking Group plan to solicit investment banking business or intends to seek 
compensation from Digital Value in the next three months

 Intesa Sanpaolo acts as  Corporate Broker relative to securities issued by Digital Value

https://group.intesasanpaolo.com/en/research/RegulatoryDisclosures/archive-of-intesa-sanpaolo-group-s-conflicts-of-interest
https://group.intesasanpaolo.com/en/research/RegulatoryDisclosures/archive-of-intesa-sanpaolo-group-s-conflicts-of-interest
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